
 

 

CITY OF ANTIGO 

HOTEL MOTEL COMMISSION MEETING 

COUNCIL CHAMBERS 

CITY HALL, 700 EDISON STREET 

Wednesday, June 24, 2020 

8:30 AM 

Call to Order 

Discussion and Action May Occur on Any of the Following Agenda Items: 

1. Discontinue $5,000 Per Quarter Welcome Center Reserve Transfer  

2. Antigo/Langlade County Chamber of Commerce, Inc. Budget/Proposal and Request for Additional Funds  

3. Langlade County Economic Development Corporation Budget/Proposal and Request for Additional Funds  

4. Next Meeting Date  

Any Other Matters Authorized by Law to be Considered 

Adjournment 

The Public is Invited to Particiapte by Phone.  Please Call 715-623-3633 ext. 100 for Dial-In Instructions 

During Normal Business Hours. 

 
Upon reasonable notice, efforts will be made to accommodate disabled individuals through appropriate aids and 
services.  For additional information, contact Jaime Horswill, 700 Edison Street, Antigo, Wisconsin 54409.  (715) 623-
3633 extension 100. Members of and possibly a quorum of members of other governmental bodies may be in 
attendance to gather information. Any governmental body other than that specifically referred to above will take no 
action. 

 
DATE MAILED: June 18,2020  TOM BAUKNECHT 

 



 

 

To: Mayor and City Council 

From: Kaye Matucheski, Clerk/Treasurer 

Date: June 24, 2020 

Re: Discontinue $5,000 Per Quarter Welcome Center Reserve Transfer 

 

In April of 2006, the Hotel/Motel Tax Commission approved transferring $5,000 per quarter to a 

reserve account for the eventual funding of a Welcome Center.  With the agreement recently 

approved between all parties; Hotel/Motel Tax Commission, City of Antigo, Antigo/Langlade 

County Chamber of Commerce, and Langlade County Economic Development Corporation, the 

transferring to a reserve will no longer be needed.  Therefore, an action by the Commission to 

discontinue this process starting in January of 2020 is needed.   

 

Should you have any questions, please feel free to contact me at 715-623-3633, extension 102.  
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LANGLADE COUNTY ECONOMIC DEVELOPMENT CORPORATION  

2020 LANGLADE COUNTY MARKETING CAMPAIGN  

CITY OF ANTIGO HOTEL/MOTEL ROOM COMMISSION 

PROJECT NARRATIVE 

Objective:  To implement a professional and effective Visitor Marketing Campaign to increase brand awareness of 
Langlade County’s assets, culture and community pride which in return will increase visitor spending and create more 
overnight stays here in Langlade County. 

Project Summary:  The campaign will be professionally created by Discover Mediaworks, a strategic communications 
and media production company rooted from our Northwood’s region that produces three (3) award winning video 
brands: Discover Wisconsin, Into the Outdoors and Boondock Nation.  We will also partner with Wisconsin 
Department of Tourism utilizing the strength in their marketing team with partnership opportunities and earn media 
dollars. 

Discover Mediaworks will provide video acquisition of Langlade County featuring our assets, our business culture and 
community pride.  The acquisition captured will be utilized to create three (2-5) minute videos along with shorter 
videos to use in all social media and website advertising.   

This will be an attraction campaign that will benefit many groups and organizations throughout Langlade County. 
 
Tourism Council:  Langlade County Economic Development has created a Langlade County Tourism Council that 
consists of 9 members throughout the County.  Each member represents different recreational assets of the county 
from the City of Antigo Rec and Park department, to hotels, campgrounds, museums, trails, silent and motorized 
sport representatives.  Also on the committee is the Wisconsin Department of Tourism region manager, Jeff 
Anderson. 
 

Evaluation:  To measure effectiveness of the Marketing Campaign, different types of analytics will be used 
throughout the campaign.  Some analytics will measure engagement metrics to see what kind of content the 
followers engage with most favorably.  Other measurements will be information requests of the area and to see what 
type of information the potential visitors or entrepreneurs are seeking.   Periodic management reviews will take place 
with the Langlade County Tourism Council for feedback and continuous improvement.  LCEDC will utilize its webpage 
as a means of publicly disseminating information and connecting Langlade County’s current and prospective 
residents, businesses, tourists and other site visitors with valuable resources. 
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Marketing Strategy 2020-2021 
 
Discovery Media Works 

 Discover Wisconsin Digital Campaign 
o Three-Part Short-Form Digital Discover Wisconsin Series 
o Partnership Promotion – eNewsletter, Blog & Social Media Placement 
o “The Cabin” Podcast 

 Digital Media Buy 

 Photography 
 
Tourism Video Production 
Discover Wisconsin can help produce co-branded recreation videos to highlight parks and recreation.  We would be able to use 
the videos on our website and to promote on social media to attract tourist.  
 
Wisconsin Department of Tourism Co-Opportunities 

 Event Email Co-Op Program 

 SEM Co-Op Program – Search Engine Market is a form of Internet marketing that involves the promotion of websites by 
increasing their visibility in search engine results pages primarily through paid advertising. 

 Data Co-Op Program – this arrival tracking data offered by the Department of Tourism to help leverage insight about 
audiences visiting Langlade County. 

 Social Co-Op Program 
 
Social Media Campaigns 

 In 2020, we plan on running Facebook promotional campaign ad for $500.00 that targets Green Bay, Fox Valley, areas.  
The campaigns will focus on outdoor recreation summer and fall vacations including ATV/UTVing, mountain biking, and 
hiking.   

 
Google Ads 
Google Ads is an online advertising platform developed by Google, where advertisers pay to display brief advertisements, service 
offerings, product listings, video content, and generate mobile application installs within the Google ad network to web users.  
The topmost benefit of Google AdWords is that it works faster than SEO. Both SEO and Google AdWords are search engine 
marketing strategies to generate more traffic and leads. But, a well optimized AdWords campaign can work much faster for 
a business to get the much coveted first spot in search. 
 
Facebook Pixel 
Facebook pixel is an analytics tool that consists of a code that have been put on www.langladecounty.org  website. 
The pixel code tracks site visitors. This data allows LCEDC to retarget those users with Facebook ads in the future, as well as see 
what they're doing on your site when they return. 
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Langladecounty.org Website and Langlade County APP 

 The www.langladecounty.org website has 18,123 sessions from January 1 through June 15, 2020, with 13,252 users 
during this time. 

o There were 3,812 direct visits to the website. (The user typed in the URL.) 
o 1,332 users were referred to the tourism website from other websites. 

 TravelWisconsin.com had 297 users link to the tourism website. 
 Northcentralwisconsin.com had 43 users link to the tourism website. 
 ATVTracks.com had 42 users link to the tourism website. 

Inquires/Requests 

 LCEDC has had 273 total requests thus far in 2020.  Of these 135 inquiries were from a Midwest Living print ad for the 
Nicolet- Wolf River Scenic Byway.  Currently, LCEDC has spent $398.00 on postage mailing Langlade County information 
to people outside a 100 miles. 

o 100 inquiries were from langladecounty.org 
o 0 inquiries were from ATVTracks.com  
o 7 inquiries were from SnowTracks.com 
o 17 inquiries were from Lake-Link.com 
o 13 inquiries were from Northcentralwisconsin.com 
o 137 inquiries were from the Nicolet-Wolf River Scenic Byway 

 Additional money is allocated to mail inquires and supplies to do so. 
 
Travel Shows 
This is a partnership between our North Central Wisconsin Tourism and Business Group called ITBEC hosted by Wisconsin 
Counties Association.  Expenses of show booth are strictly paid by ITBEC.  All other expenses are LCEDC’s. In 2020, Langlade 
County Economic Development went to the following shows: 

 Green Bay RV & Camping Show -  we gave out 545 Langlade County Discovery Guides. 

 Tinley Park Fishing & Outdoor Show - we gave out 120 Langlade County Discovery Guides. 

 Rockford Boat, Vacation, & Fishing Show - we gave out 90 Langlade County Discovery Guides. 
 
Silent Sport Magazine 

 Silent Sport Magazine is a monthly subscriber-based sports and travel magazine that covers bicycling, cross country 
skiing, running, paddle sports, hiking/walking, and athletic events.  Their editorial focus changes with the changing 
sports seasons. 

 The magazine is circulated in Wisconsin, Minnesota, northern Illinois, Michigan’s Upper Peninsula, and portions of Lower 
Michigan, northeastern Iowa and southern Ontario. 

 In 2020, we are contracted for five print ads.  July & August are 1/3rd page ads with September, October, and November 
1/6th page ads. 

 Five issues w/ photo/caption on the Out & About page (attached) 

 Online ad through the end of the year 
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Lake-Link 
Lake-Link is used by avid people that fish.  Information, such as lake depth, lake size, type of lake, and fish found in the lake, is 
listed for each individual Langlade County lake.  Lake-Link users can rate the lake, ask, and answer questions.  Users can then 
request Langlade County Discovery Guide, ATV Map or Snowmobile Map.  Langlade County Economic Development Corporation 
is also listed under tourism business with a full page on Langlade County tourism with a link to www.langladecounty.org and a 
“Request More Information” button. 
 
Nicolet-Wolf River Scenic Byway 
The Nicolet-Wolf River Scenic Byway was designed as a scenic byway in 2017.  The byway is the second longest scenic byway in 
Wisconsin at 145-miles.  Forest, Vilas, Oneida, and Langlade Counties have partnered together to market the byway. They have 
received three years of JEM Grant funding through Travel Wisconsin for the “Fall in Love with the Byway!” campaign. The $1,000 
is Langlade County’s match funds for this campaign. 
 
Langlade County Discovery Guide 

Due to the COVID-19 Pandemic, we are looking to create a 2021 Langlade County Discovery Guide without charging our 

businesses for ads.  We will highlight the business accordingly to the tourism industry they are in.  For instance, dining, lodging, 

recreation, retail and so forth. The cost to do this along with distribution is below. 

Size:   8.375” X 10.875” 

Page Count:  32 

Paper:   60 # #4 gloss text 

Ink:   4/4 full color w/ bleeds 

Prepress/Design: $65.00 per page X 32 pages = $2,080.00 

Bindery:  Trim, folds, saddle stitch, carton pack (20 # boxes) 

Delivery: FOB – Tomahawk, WI (charges at the time of delivery – estimated to be approximately $375.00 - 

$450.00 (calculated day of delivery)             .  

 

PRINT COST:  $4,480.77 

DESIGN COST:  $2,080.00 (based on $65.00 per page) 

FREIGHT:  $   375.00   

DISTRIBUTION:  $   925.00  (based on 5,000 @ $185.00 per 1,000) 

                                           $7,860.77  ½ in 2020 ½ in 2021 

                                                               

NOTE:  Storage/Fulfilments - 5 Star Marketing & Distribution will store extra visitor guides in our warehouse at 409 Southpark 

Dr., Tomahawk, Wisconsin at no additional charges.  Plus, act as fulfillment center for the Langlade County EDC.  Guides will be 

sent out as instructed by the EDC staff at the current rate via Spee Dee and/or USPS plus a $2.00 handling charge per box.  5 Star 

Distribution Staff will drop off guides at any location that would be on regular scheduled routes for a $2.00 handling charge.  
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 UpNorthAction.com Magazine - 1/2 page full color ad in all seven issues of UpNorthAction.com Magazine  --- 5 Star Marketing 

& Distribution will distributed the 2021 Langlade County Discovery Guide at all six of the scheduled Sport & Travel Shows for no 

extra charges! 

2021 Sport & Travel Show Schedule: 

#1.  Chicagoland Sport Fishing & Travel Show Schaumburg Convention Center  Jan 21 - 24 

#2.  Tinley Park Sport & Travel Show  Tinley Park High School   Feb 13 & 14 

#3.  Madison Fishing Expo   Madison, Wisconsin   Feb 26 - 28 

#4.  Milwaukee Sport & Travel Show  Milwaukee Wisconsin   Mar  3 - 7 

#5.  Eau Claire Sports Expo   Eau Claire Convention Center  Mar 19 – 21 

#6.  To Be Determined….. 
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2020 MARKETING BUDGET 
 
 

2020 Destination Marketing   

 
2020 Other Marketing Obligations 

Lake-Link $1,200.00   County of Trails Billboard $2,250.00  

Scenic Byway Promotion $1,000.00  
 

Summer in the Northwood Print 
Ad 

$175.00  

Facebook Pixel added to 
website 

$     525.00       

Silent Sports Magazine  $ 1,227.00     

Destination Marketing Postage 
and Supplies 

 $     900.00   
LCEDC Money Left to Spent on 

Destination Marketing 
$    9,367.90  

Destination Marketing 
Distribution 

 $     300.00   2020 Room Tax (35%) 
per 5/27/2020 Room Commission Meeting $  42,823.36  

langladecounty.org domain 
renewal 

 $       21.17   Remington Foundation Grant $  20,000.00  

Google Ad  
($500 per month for 6 months) 

 $ 3,000.00   
Total Budget left to spend in 

May 2020 
$ 72,191.26  

Facebook Campaigns  $     500.00   
Invoiced that need to be paid in 

2020 (yellow cells) 
$7,598.17  

Discovery Media Works 
 
$40,000.00  

 
Total Budget left to spend after 
paying contract items in yellow 

$ 64,593.09  

Travel Wisconsin Co-Op Event 
Program (10@ $350) 

$ 3,500.00   
Proposed marketing  

(non-yellow cells) 
$  62,000.00  

Travel Wisconsin SEM Program $  4,200.00   
Tourism Marketing $ left to 

spend in 2020 
 $   2,593.09  

Travel Wisconsin Data Co-Op 
Program 

$  5,000.00   
  

Travel Wisconsin Social Co-Op 
Program (summer & fall at $400 each) 

$     800.00   
  

2021 Discovery Guide creation 
and distribution& Up North 
Action 

$  5,000.00    
  

Total of Proposed Destination 
Marketing (non-yellow cells) 

 
$62,000.00  
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ADDITIONAL DOLLARS REQUESTED TO CITY OF ANTIGO 
 HOTEL/MOTEL ROOM COMMISSION 

 

 

 

Project Summary:  LCEDC would like to move forward with having an Antigo/Langlade County “County of Trails” 

Welcome Center that features the recreation and cultural assets of Langlade County.  This center would enhance the 

museum by bringing more visitors and create a destination stop for visitors and enhance educational opportunities 

for residents.  The new addition will be done in 2020 with a move in date of January 1, 2021. 

Expenses:  Total additional amount requested $34,500.00 from existing and remaining “Welcome Center” Fund 

WI Tourism Grant:  The Tourist Information Grant Program may reimburse up to $15,000 for qualified eligible 

expenses. 
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LANGLADE COUNTY 

SNAPSHOT 

 

TOTAL BUSINESS SALES 

Total business sales in Langlade County was $73.2 

million with $48.8 million in direct visitor spending in 2019.   

 

JOBS 

479 jobs with a total personal income of $11.8 million 

were supported by visitors to Langlade County last year. 

 

TAX REVENUE 

Visitors to Langlade County generated $4.5 million in 

state and local taxes during 2019. 

 
In 2019, Langlade County saw a .60% increase in room 

tax revenue. 
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% % % % %

County 2018 2019  Change 2018 2019  Change 2018 2019  Change 2018 2019  Change 2018 2019  Change

Wisconsin $13,318.6 $13,667.8 2.62% $21,571.6 $22,223.4 3.02% 199,073    202,217    1.58% $5,675.3 $5,902.1 4.00% $1,581.6 $1,610.0 1.79%

Marathon County $244.6 $258.0 5.49% $433.1 $453.4 4.69% 4,144        4,242        2.37% $109.9 $114.3 4.01% $30.3 $31.5 3.89%

Oconto County $89.3 $93.2 4.37% $126.0 $131.2 4.14% 888           896           0.90% $16.1 $16.8 4.48% $8.5 $8.7 2.67%

Vilas County $232.6 $241.3 3.72% $298.8 $309.9 3.71% 2,043        2,081        1.83% $47.0 $48.2 2.66% $23.3 $23.9 2.33%

Wood County $96.6 $100.2 3.67% $190.1 $197.1 3.64% 2,239        2,292        2.38% $66.2 $70.0 5.80% $12.0 $12.4 3.12%

Marinette County $159.7 $163.3 2.31% $228.0 $234.2 2.72% 1,578        1,622        2.77% $33.5 $35.2 5.11% $15.4 $15.8 2.10%

Menominee County $2.8 $2.9 2.25% $5.3 $5.4 2.87% 49             49             -0.69% $0.7 $0.7 1.75% $0.4 $0.4 0.00%

Lincoln County $59.3 $60.6 2.13% $93.4 $95.9 2.68% 735           738           0.52% $16.8 $17.3 2.93% $6.0 $6.1 0.78%

Langlade County $47.8 $48.8 2.09% $71.4 $73.2 2.60% 480           479           -0.20% $11.2 $11.8 4.63% $4.5 $4.5 0.60%

Waupaca County $97.1 $99.1 2.05% $151.8 $155.8 2.62% 1,301        1,331        2.30% $25.3 $26.2 3.63% $11.0 $11.1 1.72%

Oneida County $237.4 $241.1 1.57% $315.6 $322.1 2.09% 2,236        2,254        0.82% $54.5 $56.3 3.29% $22.8 $22.9 0.77%

Portage County $135.4 $137.5 1.56% $237.2 $243.0 2.46% 2,280        2,310        1.31% $51.8 $52.5 1.35% $16.9 $17.1 1.00%

Waushara County $74.9 $75.6 0.93% $103.4 $105.1 1.67% 895           902           0.88% $15.4 $15.8 2.98% $8.3 $8.3 0.21%

Forest County $14.2 $14.4 0.72% $21.6 $22.0 1.70% 223           226           1.37% $3.2 $3.5 8.12% $1.8 $1.8 0.66%

Shawano County $68.5 $68.9 0.60% $103.8 $105.4 1.62% 936           938           0.25% $20.8 $21.8 4.70% $7.6 $7.6 -0.19%

Florence County $5.4 $5.2 -3.99% $8.3 $8.2 -1.34% 95             92             -2.98% $1.6 $1.6 -3.44% $0.6 $0.6 -4.34%

Total Tourism Impacts

Wisconsin and Counties - Alphabetical 2019

Direct Visitor Spending Total Business Sales Employment Total Labor Income State and Local Taxes

Millions Millions Total Millions Millions
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// DISCOVER WISCONSIN 
// LANGLADE COUNTY
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In 1986, Dick Rose created the idea of showcasing Wisconsin’s many great vacation 

treasures on a television show dedicated to Wisconsin tourism – appropriately named 

Discover Wisconsin.

Hello and welcome to
Discover Wisconsin

About Discover Mediaworks

Discover Mediaworks is a strategic communications & media production company 

rooted in the heart of the Midwest. Headquartered in Madison, our crew of 30+ 

storytellers produce three award-winning video brands: Discover Wisconsin, Into the 

Outdoors & Boondock Nation.
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Marketing Reach

+ TV
+ Podcast
+ Digital Streaming

+ Social Media
+ discoverwisconsin.com
+ Digital Series (Shorts)

+ Blog
+ Calendar of Events
+ Commercial Spots

+ eNewsletter
+ Public Relations
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Meet the Thompsons 

+ Family of five that lives, works and/or plays in Wisconsin 

+ Affordability matters to the Thompsons – as does investing

locally. They spend time at stores like Target but prefer to

shop on Main Street when possible.

+ Mom and Dad stress over providing kids with experiences

that are meaningful yet entertaining.

+ The Thompsons are “Wisconsin-Proud” and appreciate

family-friendly content.

Discover Wisconsin 
Audience Profile

TV
54% Female  /  46% Male

DIGITAL
69% Female / 31% Male
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Friends / 236 episodes

ER / 330 episodes

The Simpsons / 654 episodes

Discover Wisconsin / 524 episodes

TV

• 15 Emmy Nominations, 2012 Emmy Award

• Longest-running tourism TV show in the U.S.
• 600,000+ weekly viewers

• 25 episodes premiering in 2020  
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54%
Female consumer

46%
Male consumer

Eagle River

Chicago

Minneapolis

Pierre

Bismarck

Traditional Broadcast
Eau Claire

Superior / Duluth

La Crosse

Madison

Wausau

Milwaukee

Rockford

Springfield Indianapolis

Dubuque

Cedar Rapids

Marquette

SAT. 
10 A.M.

SAT. 
10 A.M.

SAT. 
10 A.M.

WITI - Milwaukee › SUN. 10 a.m.

WKOW - Madison › SAT. 6:30 p.m.

WFRV - Green Bay › SAT. 6:30 p.m.

WJMN - Marquette › SAT. 7:30 p.m. EST

WAOW - Wausau › SAT. 6:30 p.m.

WQOW - Eau Claire › SUN. 5 p.m.

WXOW - La Crosse › SUN. 5 p.m.

WYOW - Eagle River › SAT. 6:30 p.m.

WIFR - Rockford, IL › SAT. 6:30 p.m.

CBS 3 - Superior/Duluth › SAT. 6:30 p.m.

KBJR 6 - Superior/Duluth › SAT. 5:30 a.m.
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Streaming

With 138 mill ion users worldwide, over-the-top (OTT) refers to 

the delivery of TV content via the internet, without requiring 
users to subscribe to traditional cable or satell ite services. 

About three-fourths of all U.S. TV households have at least one 

internet-connected TV device

Binging Discover Wisconsin
Discover Wisconsin is available for streaming on all three of 

the major streaming platforms (Roku, Amazon Fire & Apple 

TV).

Our OTT Viewer
* 52% Male – 48% Female

* 76% have individual income over $50K

* 68% are college educated

NOW STREAMING
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Impressions: 86,878

Streams: 81,437

Hours Streamed: 31,935

Completion Rate: 75.8%

Our Dashboard

*Data collected since January 2019
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Welcome to The Cabin, a weekly podcast 

produced by the crew that brings you the 

nation’s longest-running tourism TV show, 

Discover Wisconsin. Hosts Mariah Haberman 

and Eric Paulsen (plus special guests) take you 

behind-the-scenes to the heart of the Midwest.

The Cabin
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+ 1.5 MILLION annual visits to discoverwisconsin.com
“The Bobber” - official blog of Discover Wisconsin

+ Average number of monthly views: 50,000

+ Highest number of views on a single post: 262,768 

Digital
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Social Media
Welcome to the world of #DiscoverWisconsin

169.6k followers

Over 1 Million views

98.4k followers
34.6k followers

82.4k monthly viewers
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One of the best ways to boost brand awareness? 

Partner with Discover Wisconsin on social media. 
Whether it’s a “comment-to-win” contest for our 

98,400 Instagram followers or our hosts promoting 

your brand during a Facebook live stream, our 
online community cares and engages 

with the content we release.

Social Contests &
Live Streams
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Blog
The Bobber is the official blog of Discover Wisconsin 

(bobber.discoverwisconsin.com).

• Your destination will be featured exclusively 

• Number of visitors per month, on average: 50,000

• Number of unique visitors per day, on average: 200

• Highest number of visits to a single post: 262,768
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+ Number of E-Newsletter 

subscribers: 13,500

+ Average open rate: 30%

e-Newsletter
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Campaign Objective: 

Langlade County is home to beautiful landscape, 

parks, trails, outdoor activities, as well local 

businesses. The objective of this campaign is to 
promote brand awareness of the area culture, 

community and recreation, as well as inspire visits 
to the area. Messaging will focus on both the new 

and return visitor. 

Langlade County
2.3.d
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Creative Content 
Strategy
Campaign Strategy: 

To inspire the target audience to util ize and visit Langlade County for 
various activit ies that will increase local revenue. This will be done 

through a series of videos, social media posts and advertising 

partnerships. The campaign will be leveraging the power of digital 
stories, while connecting the audience with the destination.

Campaign Voice & Tone:

Authentic. Iconic. Unexpected. Natural. 

Marketing Tactics: 

• Content in the form of video with distribution across Discover 
Wisconsin digital channels (OTT, social, etc.)

• Social Media Content through series promotion, contests and 

partnership directives
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The Tactics: Three-part Discover Wisconsin digital series (Digital Shorts), which includes both field production and post-
production of the episodes. These will be promoted across various Discover Wisconsin marketing channels (Youtube, 
Facebook, Instagram, Twitter, Roku, Apple TV, Smart TV, Google Chromecast, Amazon Fire, eNewsletter, Blog & 

discoverwisconsin.com). 

Length of videos: ~3-6-minutes (on average)

The Idea:  The focus of this digital series will be on the activities and attractions that make Langlade County unique. By 

allowing each segment of the county (3) to be featured, we can show how each has offerings that compliment the other 
segments. Through the promotion of outdoor activities, trails, local businesses and other partners, we will tell three stories 
that will drive visitors in both viewership and utilization. 

Langlade County
Discover Wisconsin Digital Series
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• Antigo Downtown – Businesses & Restaurants

• ATV Trails (Summer)

• Snowmobile Trails (Winter)

• Winter silent sports (Cross Country & Downhill Skiing)

• Ice Age Trail

• Mountain Biking Trails & Organizations

• Parks

• Local Businesses / Shops

• Camping / Campgrounds

• Restaurants / Bars

• Lakes / Rivers

• Fishing and Water Activities

• Museums / Cultural Sites

• Agri-tourism (Organic Growers, Maple Syrup)

Langlade County
Creative Opportunities
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Campaign Overview
Three-Part Short-Form Digital Discover Wisconsin Series  
Pre-production, 4 days of field-production & post-production
Discover Wisconsin on-air talent
Youtube & OTT placement
$30,000

Partnership Promotion – eNewsletter, Blog & Social Media
Social media promotion of episodes (Facebook, Instagram, Twitter)
3-Part “The Bobber” Blog promotion
eNewsletter promotion for each episode
$6,000

“The Cabin” Podcast
Featured on The Cabin Podcast 
$750

Campaign Value $36,250
Campaign Investment: $30,250
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Digital Media Services 
Social Media Digital Advertising - $2,500/month

- Digital Video Placement on Social Media (Facebook, Instagram,
etc.)

- Area to be targeted include 2-3hr radius of Langlade County Area

- Campaign to run during peak seasons of July – Sept and January –
March

- Placement will include :15 & :06 video on Social Media channels
- CTA will include messaging to drive traffic to visit the county areas 

and book a stay

- Landing page creation will be needed to funnel leads/traffic for 
campaign
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Partnership Summary
Discover Wisconsin Package - $30,250

- Three-Part Short-Form Digital Discover Wisconsin Series  
- Partnership Promotion – eNewsletter, Blog & Social Media

- “The Cabin” Podcast

Digital Media Buy - $16,250

- Social Media Display Campaigns
- July – Sept 2020

- January – March 2021

- Includes post-production on :15 & :06 Spots for placement

Photography - $1,000
- For Print, Social & Web Assets

Partnership Total - $47,500
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Brett Frizzell
Director of Production/Account Services

brettf@discovermediaworks.com
608.772.2977

Thank you
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